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This service seems popular
lately, I can see it anywhere.
What is that?

This seems good for me.
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e Social medias.

e Marketing emails.
e Brochures, Posters.
o Greeting cards.

e Beautiful photos.
® Expert advice

® User reviews
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How much is one meal?
How does it work?

How does it save me time?
How much can I save?
What meals does it have?
First order has free meals,

Who are my best friends?

Who is most likely to join me?
Whose schedule best matches mine?
How can I persuade him/her to join?
I was rejected by two friends, should I
give up?

Everyone has a different schedule,
let's figure it out.

The photos look good.

it worth to try!
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e Meal plans sort by prep.
and cooking time.

e Beautiful photos that can
share on pinterest.

e Meal recommendations

e Calendar

e Reminder

e Group chat

e Availability check

e Invite code for friends

e Get free meals when the user
refer a friend to try Co-cook

e Who is using CoCook?

e Discount for the new users.

e Lower cost compare to other
brands.

e Light cooking: easier, healthier

e Compare to competitors

® User reviews

o Access to Google map
e Other members get
notified when done
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o Schedule notification
e Smart cooking indtructions
e Voice/gesture control

e Share photos and personal
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This service really chaged
my life!
| want to share it with
How did it taste? everyone.

Is it healthy?
Did | save time and money in this way?
Did everyone enjoyed it?
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e Rate the meals made by each member
o Rate the service
e Sent “thank you" cards

e Follow up survey

o Off line events

e Old membership rewards
e Cooking competition

recipes to social media

Optimistic
Hesitant

Intrigued
@ Nervous

@ Relieved
@ Driven

Hopeful
Overwhelmed

Accomplished
A

Lead Nurting Plan

Tom Amy Lucas

Awareness

Off line/online events

Old membership rewards
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CoCook
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“Look at here!”
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* Pintrest, YouTube...

» Search engine ads

* Professional chef is the hero
* A platform to share your life
* Beautiful designs

» CoCook helps you save time!
» CoCook is affordable!
» CoCook is for students!

* Have fun for you and your friends

* Try this high efficient life style!
» Hear the stories of others!

* You will learn how to live well!

Students in higher education who
-Interested in meal kit

-Is searching recipes

-Is sharing the photo of their meals
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“Save time for more
important things!”

* Professional chef is the hero
* A platform to share your life
* Beautiful designs

* Attractive Meals

How it works

How could it save time and money?
Funny moments

Interesting stories about meals
Distinguish features to competitors

Students in higher education who
-Just curious

-Interested in CoCook

-Used to think about the idea

“Do it like this!”

* Recipes designed by chef
* Order system
* Knowledge about food and health

* Other users’ sharing

* Easy-to-follow cooking instruction
* Interaction with CoCook chef

* Interaction with group members

Students in higher education who
joined the CoCook Group

“You see, it didn't
disappoint you!”

» Weekly report to user
« Other users’ sharing

Time and money comparison:
CoCook vs. cook alone/eat in restaurants

/other meal kit service

* Initiator of CoCook group

» Other members of CoCook group
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Email updates
Gift cards
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“Your life is
different!”

* “Yummy food” Competitions

» Promotion code, gift card

* What's happening during the week

* Practical suggestions on life and cooking

 The stories that how cooking co-op has
changed someone’s life.

The students who continue the service
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