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USER RESEARCH



User Interview

Interview Goal: Find out why or why not people donate or throw 
items out and if there is a solution to this. Find out if the creation 
of Uplift Giving could contribute to less waste and more direct 
donations to people in need. 

Target Participants: Anyone of any age that is interested in 
donating their time or food, clothing, or furniture items to people 
in need.

Intro: 
Who you are: NDSU students in UI/UX Design designing a Web 
Application to help connect donations with people in need of 
these donations. Both minoring in art with an emphasis to Graphic 
Design. Involved in SoDAA. 
Goal of Interview: Find out why or why not people donate or 
throw items out and if there is a solution to this. Find out if the 
creation of Uplift Giving could contribute to less waste and more 
direct donations to people in need.
Interview Length: 5-10 minutes
Confidentiality: We won’t share any personal information, just 
your opinions said in the interview.
Voluntary Nature: We will only be interviewing those who 
volunteer to be interviewed, no recordings will be conducted 
without their permission. 

Warm Up: Do you regularly donate food items, clothing, or 
furniture to food pantries, thrift stores, or shelters?
Why or why not?
If you do donate, how do you donate?

Core Questions: 
Do you view yourself as someone who enjoys 

helping those in need? Why?
What would be an incentive to use Uplift Giving 

instead of donating or not donating the way you currently do?
How do you feel about your experiences with donating in 

the past? Was this easy or difficult?
When you think about your previous experience 

donating, what functionalities would you expect to use on this 
website?

Would you see yourself donating more if someone 
would pick up the donation for free? 

Have you ever tried a different platform similar to 
this for donating? 

Conclusion: 
Thank you for your time! We look forward to implementing your 
ideas!



Affinity Diagram 
Overall, from 
our research 
we learned 
that our users 
would want 
the free pick 
up option 
when using 
Uplift Giving. 
They also 
wanted to 
know who 
their donations 
were helping.
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PERSONAS









USER STORY + JOURNEY 
MAPS



Olivia
Goal: Being a busy 
student, on a budget, I 
wish there were a way for 
me to receive some type 
of incentive for donating 
my gently used items, or 
purchased items for 
families in need.
Hypothesis: We believe 
that by using the Uplift 
Giving web app, Olivia will 
become more passionate 
about donating her 
clothing and accessory 
items.



Marc
Goal: As a barista 
studying for his CPA 
exams, I want to donate 
extra food, bakery items, 
and beverages from the 
coffee shop I am 
employed at in a timely 
manner so that I have 
enough time to study for 
and pass my upcoming 
CPA exams.
Hypothesis: We believe 
that by using the Uplift 
Giving web app, Marc will 
waste less food from the 
coffee shop and feel good 
giving to others.



Raya
Goal: Raya enjoys 
spending time with other 
people and helping them 
reach their goals. She is 
interested in volunteering 
for those in need. 
Hypothesis: We believe 
that by using the Uplift 
Giving web app, Raya will 
find time to fit 
volunteering into her 
schedule even on a daily 
basis. 



USER FLOW



Olivia

Problem Statement #1

Olivia is a student with a love of fashion and she needs a 
quick and easy way to make donations of her clothing 
and accessories. She wants to make sure they actually 
go to people in need instead of getting thrown away.

Goal Statement #1

Uplift Giving will allow users to connect their donations 
of clothing and accessories to people in need in a 
convenient way for both donator, volunteer, and those in 
need. We will measure effectiveness by analyzing how 
many people use this function of the app.



Marc

Problem Statement #2

Marc is a barista at a local coffee shop who is tired of 
seeing so much food go to waste. He wants to donate it, 
but doesn’t have a lot of time to do this. He knows the 
food could be going to someone in need.

Goal Statement #2

Uplift Giving will allow users to connect their donations 
of clothing and accessories to people in need in a 
convenient way for both donator, volunteer, and those 
in need. We will measure effectiveness by analyzing 
how many people use this function of the app.



Raya

Problem Statement #3

Raya does not have a lot of physical 
resources to donate, but she has time she is 
willing to donate and is having a difficult 
time finding a way to volunteer on a weekly 
or daily basis. 

Goal Statement #3

Uplift Giving will allow users to connect their 
donations of clothing and accessories to 
people in need in a convenient way for both 
donator, volunteer, and those in need. We 
will measure effectiveness by analyzing how 
many people use this function of the app.



STORYBOARDS 



Olivia

Big Picture Storyboard

Olivia uses Uplift Giving to connect her 
clothes that she wants to donate with a 
family in need. She preps the item according 
to Uplift Giving’s instructions. Her donation 
gets picked up, and she is able to track and 
see that it has been delivered.



Olivia Close Up Storyboard 



Marc

Big Picture Storyboard
Marc uses Uplift Giving and the donate food 
feature to donate leftover food from the 
coffee shop he works at. He is able to sign up 
for Uplift Giving to donate food easily and 
feels good about wasting less and helping 
others.



Marc Close Up Storyboard 



Raya

Big Picture Storyboard
Raya uses the Uplift Giving web app to find 
times to pick up and drop off donations to 
donate her time as a volunteer.



Raya Close Up Storyboard 
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PROTOTYPE



Prototype

Demonstrate your 
prototype.

Link to prototype: 
https://xd.adobe.co
m/view/981c2f90-
a037-457b-b518-
fadbfa1a8979-cd4f/

https://xd.adobe.com/view/981c2f90-a037-457b-b518-fadbfa1a8979-cd4f/


Prototype Testing

User testing could have gone 
better for us. The prompts given 
were very clear and easy for 
participants to understand. There 
were a couple issues with 
usability, some functions were 
missing that are typically 
included, and the prototype 
needed a fair amount of fixing.

Overall, our feedback was very 
good. People said they would 
want to use this website.

Tasks: 
● Please Sign Up for Uplift Giving as a Donator 
● Change your profile photo on your account.
● Sign In to Uplift Giving and then return to the Home Page.
● Make a donation selecting items in this order: tooth brush, tooth paste, 

twin sheets, canned goods, and tampons.
● Once you have selected the items to donate, match your donations with 

the Melinda family.
● Select that your donation will be ready for pickup on May 9th from 8-10 

AM and track the donation.
● Find how to create an account for a restaurant in the FAQ page. 

Questions:
● After each task, we will ask if anything was easy or difficult, how the user 

felt, and if they had any additional thoughts?
● (Assuming the user took a long time to find the information) I noticed 

that you searched on the home page for a long time. Could you let us 
know what you were thinking?

● First, from 1 to 7, how do you rate the ease of use for our website/mobile 
app?

● Last, do you have any recommendations for our website/mobile app?



VISUAL DESIGN



High-Fidelity Design

Demonstrate your high-fidelity 
design.

Link to design: 
https://xd.adobe.com/view/3a4d3a
a8-a648-4f8b-bf53-
de8d609bc5d4-6f1e/

https://xd.adobe.com/view/3a4d3aa8-a648-4f8b-bf53-de8d609bc5d4-6f1e/
















THANK YOU


